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AUGMENTED REALITY (AR)   



AUGMENTED REALITY (AR)  THE INTEGRATION 

OF D IGITAL INFORMATION 

¢ƘŜ ǳǎŜǊΩǎ ǾƛŜǿ ƻŦ ŀ ǊŜŀƭ ǿƻǊƭŘ ǎŎŜƴŜ ŀƴŘ ŀ ǾƛǊǘǳŀƭ ǎŎŜƴŜ ƎŜƴŜǊŀǘŜŘ 

by a computer that augments the scene by inserting sounds, videos, 

graphic displays and overlays with new information on top of the 

virtual scene in real time. 

By holding up your smartphone or tablet  you are able to see 

various virtual objects and information displayed right on top of 

the physical world image surrounding you.
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THE FUTURE OF COMPUTING V ISUAL

FROM SMARTPHONES TO SPECTACLES   

We are seeing more digital imagery associated with processing 

than ever before.  By using visual recognition, we can process  

target images to produce a list of features and associated scores 

for accuracy in real time.

These image recognition techniques on Mobile Augmented Reality 

software, offers image recognition technologies that can be used 

for providing AR capabilities in-door and outdoor environments 

with out GPS or Wi-Fi connections.
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Visuals are processed 60,000 

times faster than text

Visual content increases to
website conversions by 86%

People retain 80%of what they 
see, 20%of what read,
10% of what they hear 

Visual content is 40x more 
likely to be shared on social 

Networks   
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